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About us
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1 / 3 have been working with
us for more than 8 years.

Better
workplaces Integrated solutions




THE STORY OF AJ

From hobby

room
to international

presence

. The story of
s AJ Products really began
when 19-year-old Anders
Johansson

started a businessin his
parents' hobby room in
Hyltebruk, Sweden

The first
the catalogue was published

12 pages in Swedish compared to
today’s almost 500-pages




First self-built office 1 9
Builtin Hyltebruk with around 20

employees 81

19 E:ththsidiary
82 openedin Norway

Own production in Slovakia 1 9
AJ production facilities in Slovakia begin
manufacturing for AJ Group 9 2

1 9 AJ logoon
referee shirts i
9 6 Hockey World
Championships
Long and successful
history as a sponsor



Subsidiaries established
in the Baltics

with a wide range of fumiture and
furnishings for offices, schools,
warehouses and industry

Sales SEK 500 million

Sales SEK 1000
million

Launch of e-commerce site

Parentcompany and central
warehouse relocated to Halmstad

Our 33,000 sq m premises now
incorporate head office, warehouse and
showroom.
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850

employees

3000

million SEK in sales

Expansion

of headquarters with offices and
warehouses covering 54,000 m?



Our core valuesl:’

Engaged

Responsive

Knowledgeable

Genuine



OUR WAY FORWA

Our vision



Our business areas

Office Warehouse




We help optimise ergonomics,
indoor environment and noise
levels

We furnish learning
environments with specific
requirements




.SALES CHANNELS




CUSTOMISED INTERIOR DESIGN SERVICES
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~—— " Delivery and Moving in - follow-

Start-up meeting  Needs analysis Interior design ~ Project

proposal management installation up
in 3D
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SHARE PER MARKET

Where do we sell?

Rest of Europe, 15%

Sweden, 39%
UK + Ireland, 6%

Baltic countries,
7%

Nordic
countries, 33%



SALES PER BUSINESS AREA

Furnishings and equipment
for all workplaces

Office 38% Industry 31% Warehouse 15%  Changing rooms 9% Education 8%




CAREFULLY SELECTED RANGE

Where do we source
our products?

35%

39%

B Ownmanufacturing in Europe  ® Sweden Europe America & Asia




BASED ON PRODUCT GROUP

Number of products sold in 2022

7 2 i L|-7 6 Waste management

1 5 5 ,1 28 Workbenches




GROUP WAREHOUSE AND LOGISTICS CENTRE

Capacity for
fastdeliveries

5 LI' I 0 0 0 M %entral warehouse in Halmstad |
4500 100 40

picked order lines/day employees trucks/day

\ o

700 1 times/year - * >

containers are received per year| we sell our stock




Organisation with
strong local presence

PURCHASING OFFICE & QUALITY
China
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PRODUCT DEVELOPMENT

From idea to finished product




THE PRODUCT DEVELOPMENT PROCESS

Q @ A

1. Needs 2. Pilot study 3. Concept phase
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4. Prototype 5. Packaging 6. Documentation

b =

7. Trial order 8. Approved product




Climate - and environmentalimpact

Q

®
NOW
& Eb ool Eh

a0
Y




VALUE CHAIN

Climate - and environmentalimpact

Climate changes affectall of us
andit is critical that we resolve the
challengesin reducingglobal
warming.

It is our responsibility to act within
our value chain to reduce emissions
where this is most effective and
where we can havethe largest
impact.

Our forestholdings in Swedenand
Latvia — a total of 4,500 hectares —
bind almost 33,000 tons of CO ,,
annually.




CERTIFICATES AND APPROVALS

Key partnerships

Company-specific
<RYGe
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Trygg e-handelis a certification for
e-commerce companies. This
symbol shows the consumer that
the company

is professionaland that all
purchases

can be made safely and securely.

® WM CERTIFIERAD
w 1505001 RI.
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HOGSTA KREDITVARDIGHET

Triple-A (AAA) is the highest credit
rating a limited company can have
and is awarded to companies that
demonstrate stability over time, both
in periods of economic growth and
decline.

for quality and certification of
management systems for the
environment.

Certification of management systems

e

AJ Products is a member of 100 %-
klubben, a network for knowledge and
exchange between organisations and
businesses that promotes the reuse
of all IT equipment.

f .t..
AJ Products is affiliated with FTl and
thus fulfils its producer responsibility

when it comes to collecting and
recycling packaging materials.

El-Kretsen D

AJ Products is affiliated with El-
Kretsen and thus fulffills its
producer responsibility with respect
to collecting and recycling electric
waste and batteries.

Product-related

RERMA, %%,
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Nordic Swan is the official ecolabel
for the Nordic countries. It
examines the environmentalimpact
of goods and services throughout
their lifecycle and places
requirements

for function and quality.

The building product assessment
assesses products related to building
products based on their chemical
content, environmental impact during
their lifespan and by extension, as
well as socialimpactin the supplier
phase.

The GS symbol (tested safety) is a
quality and safety symbol. The
product has been inspected and
meets the latest safety
requirements stipulatedin the
German Device Safety Act.

AY.
MOBELFAKTA

A complete reference and labelling
system for furniture. Includes
technical, environmental and
production ethical requirements.
Furniture labelled with this
certification meets the demands of
quality, environment, and
manufacturing as per ethical
guidelines.



Thanks!

Name
Tel
Email

aj_produkter

629 3758
Inldgg Foljare

AJ Produkter

Valkommen till AJ Produkter. Inredning for kontor,
skola, lager och industri.

www.ajprodukter.se/

Transportvagen 23, Halmstad, Sweden

® Visa butiken

“ Skicka meddel... Kontakta

Products Exhibitions  Styling tips! Custo

035- 180500  into @ ajprodukier.se

4 Snabborder 2, Loggain E

AN Allt du behdver

5 ha pd lager.



https://www.linkedin.com/company/aj-produkter/
https://www.facebook.com/ajprodukter
https://www.instagram.com/kinnarps/
https://www.instagram.com/kinnarps/
https://www.instagram.com/aj_produkter/

ajproducts.com



